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AWARDS

- One (1) Table at awards ceremony on main floor, seating up to 10 people ($8,000 value)

- Special recognition and thank you by PromaxBDA President & CEO from the stage during opening
of awards ceremony

- Platinum sponsor logo placement and billing on all Sports Media Marketing Awards materials,
emails & signage leading up to the awards ceremony

- Logo representation within the awards ceremony opening reel.
- Platinum sponsor credit and logo representation in the awards ceremony program

- Logo placement on ‘Step & Repeat’ wallpaper background where photos of all guest arrivals will be
taken to be used by press and PromaxBDA

- One (1) double page, full color print advertising spread in awards ceremony program ($6000 value)

- Copy of the awards ceremony reservation list following the event (no emails or phone numbers)

- Four (4) individual tickets to the awards ceremony ($3800 value)

- Premium seating on main floor

- Premium full bar & hors d’ oeuvres

- Specialty drink with written recognition on menu at bar stations ‘Compliments of XXXXX

- Thank you by PromaxBDA President & CEO from the stage during opening of awards ceremony

- Gold sponsor logo placement and billing on all Sports Media Marketing Awards materials, emails &
signage leading up to the awards ceremony

- Logo representation within the awards ceremony opening reel.
- Gold sponsor credit and logo representation in the awards ceremony program

- Logo placement on ‘Step & Repeat’ wallpaper background where photos of all guest arrivals will be
taken to be used by press and PromaxBDA

- One (1) full page, full color ad in awards ceremony program ($2000 value)

LAURA COONES LAURA@PROMAXBDA.ORG 310.789.1515
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- Two (2) individual tickets to the awards ceremony ($1900 value)
- Premium seating on main floor
- Thank you by PromaxBDA President & CEO from the stage during opening of awards ceremony

- Silver sponsor logo placement and billing on all Sports Media Marketing Awards materials, emails &
signage leading up to the awards ceremony

- Logo representation within the awards ceremony opening reel.
- Silver sponsor credit and logo representation in the awards ceremony program

- Logo placement on arrivals ‘Step & Repeat’ wallpaper background where photos of all guest arrivals will
be taken as well as winners “Step & Repeat’ to be used by press and PromaxBDA

- Opportunity to supply a gift bag or special individual gift to all gold winners

- Opportunity to supply premium beverage (i.e. champagne) at sponsors expense in Gold Award Lounge
to all winners during and after awards ceremony.

- One (1) full page, full color ad in awards ceremony program ($2000 value)

- Bronze Sponsor logo placement and billing on all Sports Media Marketing Awards materials, emails &
signage leading up to the awards ceremony

- Bronze sponsor credit and logo representation in the awards ceremony program

- Logo placement on ‘Step & Repeat’ wallpaper background where photos of all guest arrivals will be
taken to be used by press and PromaxBDA

- Need to supply a minimum of 400 table favors or gift bags & content. All items must be approved by
PromaxBDA.

- One (1) full page, full color ad in awards ceremony program ($2000 value)

- One (1) full page, full color ad in awards ceremony program
- Specs: 8.5" x 8.5" trim with a 0.25" bleed

- Ads due Friday, October 29, 2010 by 5:00PM

LAURA COONES LAURA@PROMAXBDA.ORG 310.789.1515
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Bill Bergofin Mark Waller
SVP Marketing & Promotion CMO
Versus NFL

. . Mary Beck
Brian Jennings SVP Marketing &
EVP Marketing Promotion

NHL MLB Network

Mike McCarley
SVP Marketing,
Promotion &
Communications

David Levy

President of Sales,

Distribution & Sports

Turner Broadcasting System, Inc.

& Olympics

Creative Director,

Jamie Barrett CBS Sports and

Partner/Creative Director
Goodby, Silverstein & Partners

Inside the NFL

Julie Souza

VP Strategic Planning &
Business Development

CBS College Sports Network

Peter Moore

Electronic Arts

LAURA COONES

NBC Universal Sports

Niels Schuurmans

Gil Haslam ! EVP Brand Marketing
Creative Director & Creative
Troika Design Group Spike

Pete Radovich, Jr.

Coordinating Producer

President, EA Sports
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Steve Borden
President
Borden Media
Consulting, LLC

Ross Greenburg
President
HBO Sports

Robert Gottlieb
SVP/Creative Director,
On-Air Promotions

\ Fox Sports

Steve Phelps
SVP & CMO
NASCAR

Tim Harris

Senior Vice President,
Business Operations

& Chief Marketing Officer
Los Angeles Lakers

L SVP Marketing
| Tennis Channel

Sarah Lyons
VP Sports &
| Upgrade Marketing
DIRECTV

Sean Bratches
EVP Sales &
Marketing
ESPN, Inc.

Stephanie Lafair Smith
SVP Strategic Marketing
Comcast Sports Group

310.789.1515
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